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New Members
Member
The Association welcomes the following new members:
Full Member
Kuehne & Nagel Limited (香港德迅貨運代理有限公司)

Overseas Member
Guangdong Tanzhou International Convention & Exhibition Co., Ltd (廣東潭洲國際會展有限責任公司)

2016-2018 Executive Committee
The 2016-2018 Executive Committee and Office Bearers have been elected on 8 June 2016:

Mr. Stuart Bailey – Diversified Communications Hong Kong LLC (Chairman)
Ms. Wendy Lai – Global Sources (Executive Vice Chairman)
Mr. Adolph Chan – AMC (Exhibits) Ltd (Vice Chairman)
Dr. Andrew Kay – CP Exhibition – China Promotion Ltd (Vice Chairman)
Mr. Thomas Lau – Schenker Int’l (HK) Ltd (Honorary Treasurer)
Ms. Brenda Yau – Coastal International Exhibition Co Ltd (Honorary Secretary)
Mr. Stanley Chu – Adsale Exhibition (Honorary Life President)
Mr. H W Lau – AsiaWorld-Expo Management Limited
Ms. Winnie Wong – Cathay Pacific Airways Ltd
Ms. Monica Lee-Müller – Hong Kong Convention & Exhibition Centre (Management) Limited
Mr. Daniel Cheung – Hong Kong Exhibitions Services Ltd
Mr. Kenneth Wong – Hong Kong Tourism Board
Mr. Raymond Yip – Hong Kong Trade Development Council
Mr. Henry Fong – Mega Expo (Hong Kong) Limited
Mr. Steven Fang – Pico International (HK) Ltd
Mr. K S Tong – TKS Exhibition Services Ltd
Mr. Michael Duck – UBM Asia Ltd
Mr. Alan Wong – Ungerboeck Systems International Inc
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The HKECIA Sub-Committee Chairmen were also elected:

China Committee:
Ms. Brenda Yau – Coastal International Exhibition Co Ltd
Communications Committee:
Ms. Monica Lee-Müller – Hong Kong Convention & Exhibition Centre (Management) Limited
Education & Training Committee:
Mr. K S Tong – TKS Exhibition Services Ltd
Exhibition Operations Committee:
Mr. Sandy Cunningham - UBM Asia Ltd
Membership Committee:
Ms. Anne Li – Pico International (HK) Ltd
Venue Development Committee:
Mr. Stuart Bailey – Diversified Communications Hong Kong
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Chairman’s Sharing
Hong Kong Exhibition Industry on the Cusp of Greatness or the Precipice of Disaster?
By Stuart Bailey
The Hong Kong exhibition industry is either on the cusp of greatness or the precipice of disaster
and much depends on decisions which are being taken now as to which future will become reality.
The Opportunity: we need no lectures on why Hong Kong, with its superb airport and connectivity,
first class hotels and restaurants, and easy visa-free access, is the perfect location for regional
trade events. The much talked about one belt one road initiative brings a massive opportunity for
Hong Kong to advance its position even further and truly become a gateway for incoming and
outgoing trade between China and the rest of the world.
The Problem: At a time when our neighboring, competitive, cities are building world class facilities
for large trade exhibitions, Shanghai 500,000 square metres (sqm), Shenzhen 300,000sqm to name just
two. The Hong Kong government is looking to build a 20,000sqm convention centre above
the new “Exhibition Station” adjacent to the HKCEC in Wanchai. Whist of course we all welcome
this additional facility it doesn’t go nearly far enough in addressing the issue of lack of exhibition
space in the city. A government commissioned survey placed the unmet demand at 55,000sqm
by 2018 and potentially 146,000sqm in another ten years. The real truth is trade exhibitions will
leave Hong Kong for good if there are better facilities elsewhere.
The Solution: There is a clear plan as well as available space to increase the exhibition capacity at
Asia World Expo, this plan needs to urgently be approved. There are opportunities, though some
work still needs to be done in solving complications, to increase the usable space at the HKCEC in
Wanchai, it would be very encouraging to see some dialogue along these lines. The association’s
members do not support any proposal to build a third new exhibition venue in Hong Kong, large
international scale events require large connected spaces under one roof.
Hong Kong has a rich and prosperous history of hosting quality trade events that benefit all
industries and the economy, I am hopeful that we will find solutions to continue to do so.
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Chairman’s Report
Presented at the AGM and Annual Dinner on 8th June 2016, the 2015-2016 Chairman’s Report
is now available in our website.
Click here to view the full version>>

2015 Hong Kong Exhibition Survey
The survey revealed a positive year for the industry in 2015. Given the social and economic
uncertainties of 2015 and their wider effects on the Hong Kong economy, the survey indicates
that the exhibition industry remain robust. The total number of companies choosing to exhibit in
Hong Kong rose slightly, following strong attendance from Mainland China and International
exhibitors. At the same time, visitor numbers rose by almost 13% over 2014, led by a return of
Hong Kong visitors and a solid rise in visitors from China.
Click here for more information>>

2014 Economic Impact Study
Findings from the latest Economic Impact Study on the contribution of Hong Kong’s exhibition
industry to the economy in 2014 contained encouraging news for the industry and for Hong
Kong. Overall, the study reveals that the exhibition industry contributed an impressive HK$52.9
billion (US$6.8 billion) directly and indirectly to Hong Kong’s economy in terms of expenditure,
equivalent to 2.3% of the city’s total GDP for the calendar year 2014. This represents strong
positive growth by comparison with the figures from the previous Economic Impact Study,
covering 2012.
Click here for more details>>

MICE Asia Pacific Exhibition 2016
Suntec Singapore Convention & Exhibition Centre
21st - 22nd September 2016
MICE Asia Pacific Exhibition 2016 is JUST ONE MONTH
AWAY! Attended by 30 expert speakers from the industry,
the conference sessions and workshops at the event will
cover developments, opportunities and the latest strategies
in the region's MICE industry.
Click here to see the full list of speakers.

Contact Katherine Chan from MICE Asia team at
katherine@oliverkinross.com for more information
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Industry Sharing – Easily Measure Attendee Engagement
As the event industry grows in size and competition, the goal of event planners is to generate the
most buzz, engage the most attendees, and leave a positive impression of the event in attendees’
minds. While attendee engagement is a huge factor of success in today’s events, it can be hard
to measure and quantify. Often event planners struggle to prove the value of an event because of
difficulty to provide data and information on attendee engagement. However, many technologies
and tools are available for event planners and organizers to more effectively measure attendee
engagement and satisfaction.
WHY ENGAGEMENT MATTERS
An event is only successful if the attendees are satisfied, interested, and most importantly engaged.
Engagement can be hard to come by. However, with everyone glued to their devices in their hand it
can be hard to get them to focus on the event and its own apps and technology. That’s where highquality content and engaging speakers, activities, and sessions become so important. Engagement
ultimately leads to people marketing your event for you via word of mouth; which is one of the most
effective methods to gain more attendees in the future. Nobody is going to attend an event if someone
tells them that it was previously unexciting, uninteresting, or even useless.

3 EASY WAYS TO MEASURE ATTENDEE ENGAGEMENT
There are many ways to measure attendee engagement that can work for companies of many
different sizes and complexity. These methods could be simple surveys that measure awareness
on a fundamental level or newly conceptualized technologies that collect data and measure
engagement based on heat-mapping or eye-contact. The following are just a couple effective ways
to measure attendee engagement at an event:
1. TRACKING SOCIAL MEDIA ENGAGEMENTS
One of the easiest ways to measure the value and engagement of an event is through social media
monitoring. There are a number of tools that span various price ranges that help event planners track
attendee interaction and digital conversations about an event. Tools such as HootSuite, Conversocial,
and Crowdbooster link social media accounts into a single, easy-to-manage platform or dashboard.
The tools monitor interactions, allow the user to engage with followers, and some tools even suggest
times to post to social media based on when your followers are most engaged. Different apps and
tools can also track all mentions of your event online, including things that aren’t on social media
platforms such as Facebook, Twitter, and Instagram, such as blogs, forums, and articles about your
event. These tools give event planners a quantitative look at social interactions and can measure
their online presence with built in analytics.
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2. GAMIFICATION
One of the best ways to get attendees engaged during your event is through games or gamification.
There are many different ways to organize games that are designed to engage attendees, but they
also collect data and draw conclusions on whether or not the attendees felt the content was compelling.
Gamification also helps organisers understand which attendees are the most engaged (or even super
fans), therefore giving them better information for future marketing for the event. Some event planners
track engagement is through scavenger hunts during the event for prizes and networking opportunities.
Another possibility is photo quests in which attendees take photos during an event and post them to
social media and use the hashtag and further promote the event. Encourage attendees to check-in
to the event on social media platforms by offering an entry for a prize for every check-in. Many
attendees come to an event in order to network with industry professionals, so help them do it in a
fun way, while also measuring engagement during the event by hosting networking challenges. For
example, have a contest to see who is the first to gain 20 followers or connections on social media
or how many people can tweet the hashtag for the event the most.
3. TARGETED MESSAGING & IN-EVENT SURVEYS
Beacons and RFID technology have become a popular technology in the events industry, due to
the ability to alert or remind attendees about upcoming speakers, sessions, activities, or special
offers. However, an innovative way to use beacon or RFIDs is to instead use them to collect timely
feedback on sessions or presentations. When an attendee leaves a session, beacons and RFID
technology can sense they are leaving and immediately ask them if they’d like to provide feedback.
This information can be useful in understanding what sessions or attractions garnered enough
attendance and proved to be valuable for attendees. Using surveys during the event and targeting
the messages based on what attendees just experienced will provide more accurate and reliable
information about the investment made into the event’s content and sessions.
CONCLUSION
Engaging content is a foundational piece of a successful event, but measuring the engagement it
fosters is critical for continued success. While tools, methods, and metrics of measuring attendee
engagement range from the very simple to highly sophisticated, there are easy ways to measure
engagement. Using interactive methods to gain insight into attendee engagement will help generate
more buzz and higher attendance at events in the future. Using a quantifiable metric will help an
event organizer better understand the audiences preferences for engagement and connect with
the highly engaged attendees to further promote the benefits of an event

Article published with permission of Ungerboeck Software International
Source: https://ungerboeck.com/blog/easily-measure-attendee-engagement
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Major Past Events
1.

Global Exhibitions Day Conference
8th June 2016, Hong Kong Convention & Exhibition Centre

Conference theme – China’s Belt & Road Initiative
On June 8th 2016, as part of the Global Exhibitions Day initiative
HKECIA hosted a half-day conference event on the theme of China’s
Belt & Road Initiative and the impact on exhibitions.
Following opening remarks from our Chairman Mr. Stuart Bailey, the
first speaker Mr. Jon Sivertson, Director, Infrastructure Advisory,
KPMG (Hong Kong) outlined more specifically what the initiative was
and how it might take shape in the coming decades. Jon emphasized
that it was important to understand that the belt and road initiative was
not just one single project but that it should be thought of as an
overriding idea under which many projects over a period of many
years could be covered by. The main goal of which would be to open
up China’s western hinterland and connect trade routes with new and existing trade partners around
the region. He mentioned that in part it could help to stimulate China’s slowing economy but at the
same time would provide new opportunities for events designed to open new markets.

Following on from this energizing opening, long-time friend of HKECIA
Mr. Nat Wong, (formerly of Reed Exhibitions China) Nat Wong
Consulting Exhibitions, presented his view of the potential growth as
well as the risks to China’s planned initiative. Highlighting some of the
problems that China’s economy faces with Chinese banks carrying an
unspecified but troubling amount of bad-debt, China’s steel industry
facing an huge supply glut as well as other transitional problems seen
as the Chinese economy shifts from export-driven to internal
consumption. Nat shared that venue space in China is plentiful and of generally good quality he
spoke of the need for organisers to collaborate to build new mega-shows in emerging sectors. Nat
also shared the idea that the Pearl River Delta could become a connected hi-tech city as opposed to
a collection of separate cities.
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After a short coffee break Mr. Raymond Yip, Deputy Executive Director
HKTDC (Hong Kong) gave an excellent presentation on how the TDC
is looking to support Hong Kong’s position as Asia’s CBD and Trade
Fair Capital. Giving examples of how the TDC is looking to position it’s
events in terms of quality more than scale as this was the advantage
from which they can best expect to progress.sumption. Nat shared that
venue space in China is plentiful and of generally good quality he
spoke of the need for organisers to collaborate to build new
mega-shows in emerging sectors. Nat also shared the idea that the
Pearl River Delta could become a connected hi-tech city as opposed
to a collection of separate cities.

Finally Mr. Chan Zhong-Qiu, Secretary General Guangdong 21st
Century Maritime Silk Road International Expo, gave some words on
behalf of Guangdong and the role that they will contribute to the belt
and road initiative.

The panel of speakers then joined by our long time member Mr.
Mathias Kuepper, Managing Director at Koelnmesse Pte Ltd and
expertly moderated by Mr. Mark Cochrane, Managing Director,
Business Strategies Group took questions from the audience of over
130 delegates keen to understand better some of the ideas they had
heard and work out where the opportunities might lie for their
businesses. Some of the questions were around creating high-value
trade shows, being the best not the biggest. Other questions were on the subject of technology and
how to integrate with live events. The sharing was very informative and it was with some
disappointment that our time ran out and the conference was brought to a close as we headed into
the cocktail reception.

Our great thanks to all of the speakers who took part in this successful event and a special mention
to our event sponsors: The Hong Kong Tourism Board (MEHK) and Quadra Technics ICT Ltd
(sponsor of the simultaneous translation equipment).
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2.

26th HKECIA Annual Dinner
8th June 2016, Hong Kong Convention & Exhibition Centre

The dinner was successfully staged at the Hong Kong Convention & Exhibition Centre, with an
attendance of 340, including government officials, academics and industry leaders from Hong Kong,
Macau and Mainland China. Mr. Gregory So, Secretary for Commerce and Economic Development
of HKSAR Government, was Guest of Honor on the occasion. Also, the Exhibition Olympics took
place for the first time during the annual dinner to celebrate the fun in working in the exhibition
industry. All members and guests had an enjoyable night with the industry peers.Special thanks go
to all the Event Supporters and Media Partners.

More pictures can be found in HKECIA Facebook Page.

Upcoming Events
October 2016 – 21st Macao International Trade & Investment Fair
December 2016 – HKECIA Annual Seminar & Christmas Cocktail
January 2017 – HKECIA Golf Day
More details will be announced in the website, stay tuned!
- end -

<<Special Acknowledgement to AMC (Exhibits) Ltd (www.arconmarketing.com) for their support in the layout design
and production of the material.>>
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