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Greetings from Chairman
Dear HKECIA Members,

I hope that this newsletter finds you well and you are looking forward to tucking into your favourite moon-cake this
mid-autumn festival with your family and friends.
I am in no doubt that the past few months have been difficult for all of us, there have been some very dark days.
Too often have we woken up on a Monday morning and been faced with television images which many of us do not
recognise the safe and stable city which we know and love. When we all came together in early June for our AGM and
dinner, the talk was mostly about the Sino-US trade war, few of us predicted that these concerns would be overtaken
by a much more destabilising crisis.
However throughout the disruption and uncertainty I have seen all members working hard to abide by the old adage
that ‘the show must go on’. Countless extra hours of work have been put in, updating contingency plans and reviewing
security arrangements in an effort to ensure that safety remains the highest priority.
Meanwhile in the face of the international media’s obsession with the narrative of a city under siege, the PR and
communications teams have also been working overtime to show the world that the daily lives of normal HongKongers
going to work or going to school remains calm and safe. We have gone to great lengths to show that the demonstrations
are not targeting foreigners and that both venues have remained open and functioning. I would like to thank all the
members and the communications sub-committee for their efforts in spreading the word.
The future remains uncertain and whist we all hope that as the weather cools so will the rhetoric, no one can be certain,
so the work must continue. We are also starting the planning to rebuild the image of Hong Kong as leading city for
MICE business. This will no doubt be a lengthy process, however I feel confident that when things settle down the city
will rebound in the same way that other Asian cities, Bangkok, Mumbai, Tokyo etc… have recovered from damaging
events to restore faith and prosperity.
2020 marks the 30th Anniversary of the HKECIA and as we look back at 30 years of growth and prosperity, we should
use this landmark occasion to show the world that the future is bright and when Hong Kong put’s its best foot forward
it is a city that is hard to compete with for dynamism and opportunity.
I wish you all a very happy and peaceful mid-autumn festival!

Stuart Bailey,
Chairman, HKECIA
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New Members
Full Members
Art & Antique International Fair Limited
Organised by Art & Antique International Fair Limited, Fine Art Asia is recognised by
the international art world as Asia’s leading fine art fair. On display are museum-quality
art works spanning over 5,000 years of cultural history, from ancient Chinese bronzes
through to contemporary art.
Since its inception in 2006, Fine Art Asia has attracted an increasing number of leading international galleries while
earning worldwide recognition. Fine Art Asia is unique: the only fair in Asia to showcase a wide range of collectible fine
art from Asia and the West.
Art Basel, MCH Group Asia Limited
Founded in 1970 by gallerists from Basel, Art Basel today stages the world’s premier art shows for Modern
and contemporary art, sited in Hong Kong, Basel, and Miami Beach. Defined by its host city and region,
each show is unique, which is reflected in its participating galleries, artworks presented, and the content
of parallel programming produced in collaboration with local institutions for each edition. Art Basel’s
engagement has expanded beyond art fairs through a number of new initiatives such as Art Basel Cities,
working with partner cities on bespoke cultural programs. For further information, please visit artbasel.com.

Tobe Concepts Limited
From nothing to everything, Tobe Concepts Limited creates works by building
up the innovative ideas from the basis of our clients’ expectations. We are an all
rounded event management and marketing company, who sells ideas, creativity
and innovations. From designing the initial concepts, all the trivial pieces during the
production process, the on-site management and manpower support, to the final performance assessments in all activities.
We hold including exhibitions, events, decorations, ceremonies, and big scale marketing campaigns. To help you aim high,
Tobe Concepts provides you with strategies to gain brand reputation offline marketing programs, KOL collaborations, as well
as media engagements.

Associate Members
Chunky Onion Productions Ltd
Chunky Onion Productions is a fully-integrated event production house in Hong
Kong manned by a dedicated team of full-time creative and technical teams,
professionally-trained artists, designers and event producers. Established in 2000
and based in Hong Kong since the beginning, Chunky Onion Productions had its humble beginnings as a bespoke theatre
company. Since then we have grown into professional event management and event production house specializing in:
• Event management for corporate, private and charity events in Hong Kong
• Event planning for annual dinners, conferences and parties in Hong Kong
• Creating and delivering themed entertainment for corporate and private events
• Delivering professional audio visual (AV) – lighting, sound, LED wall and video projection – solutions to events in Hong Kong
• Providing full event management services in Hong Kong
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Comba Telecom Limited
Established in 1997 and listed on the Hong Kong Stock Exchange in 2003,
Comba Telecom Limited is a global leading solutions and services provider
of wireless and information communications systems with its own R&D facilities, manufacturing base, and sales
and service teams. Comba has recently deployed the ScanViS ID Facial Recognition solution to enhance attendee
experience and expedite venue access at MWC19 in Barcelona Spain, the largest mobile event in the world, to enable
contactless and rapid exhibition access for over 100,000 delegates over a 4-day period.

Hannover Fairs International GmbH
Hannover Fairs International GmbH (HFI), founded in 1981, is a 100% subsidiary of
Deutsche Messe AG (DMAG), a leading operator of international capital goods trade
fairs staged in Hannover, Germany, and at various locations around the world.
DMAG manages and markets Deutsche Messe’s trade fair brands via HFI and its
international subsidiaries.
Hannover Fairs’ long lasting experience as an Event Organizer is topped up with its very successful track record and
more than 70 years of experience in venue planning, design, construction and operation; owning and operating one of
the world’s largest venues in Hannover (Germany) and Asia’s most successful venue in Shanghai (SNIEC).

Steed Exhibition Limited
STEED EXHIBITION LIMITED, an all-rounded Exhibition Solutions Provider which
fulfills and actualizes our partners’ needs and wants by providing one-stop solution.
We offer flexible, comprehensive services from Design, Production, Installation/ Demolition, Equipment Leasing, Marketing
to Event Management.
Efficiency, Quality and Cost-effectiveness are our core values and also our competences.
We believe that racing against the clock with price and quality being taken into account simultaneously is the key to
success in this industry.
Over the years, we have cooperated with numerous partners in various kinds of projects, which allows us to demonstrate
and prove our strengths, to have those reinforced continuously, and let us be more STEED.

Sunwising Insurance Brokers (Hong Kong) Limited
Founded in August 2009, Sunwising Insurance (“SWI”) provides high-quality
insurance services specialized in industry solutions. Sunwising Insurance Brokers
(Hong Kong) Limited was established in 2018 with primary industry focus on Asset
Management & Financial Services as well as Exhibition & Event.
We provide various liability insurance and specialty insurance to our customers, including Directors and Officers Liability
Insurance (D&O), Professional Indemnity Insurance (PI), Mergers & Acquisitions Insurance (M&A), Public Liability Insurance,
Commercial General Liability Insurance (CGL), Event Cancellation Insurance and etc.

Wniverse Group Ltd
Event Management - Brand Experience - An Integrated Marketing Creator
Wniverse Group Ltd creates memorable experiences for our audience, not just a product. The creation
is natural emerging from us.
We create Event and exhibition design, Corporate event, Art installation and more.
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Overseas Members
Guangdong Hongjin Exhibition Co., Ltd
Established in 2006, Guangdong Hongjin Exhibition Co Ltd is one
of the leading exhibition booth design companies in Dongguan, P.R.
China. We are experienced exhibition official contractor and booth
designer. Our materials and construction are all in accordance with international standard. Our business has expanded to
Guangzhou, Shenzhen, Huizhou, Zhuhai, Shanghai, Beijing, Qingdao, etc.

HKECIA Video – A Positive Start to the Trade Fair Season in Hong Kong
In order to assure all participants, buyers and exhibitors,
attending trade exhibitions and conferences in Hong Kong
that events are running smoothly and without interruption,
HKECIA has produced a video collecting testimonial from
overseas buyers and exhibitors at the trade fairs and
conferences took place in HKCEC and AWE in September.

We encourage all members to make good use of it by sharing it with your overseas visitors/ exhibitors/ clients via different
channels – Facebook, LinkedIn, website, email, etc.

Click to Download the video

Click to view the video on Youtube

Chairman’s Report 2018-2019
Presented at the Annual General Meeting and Annual Dinner on 6th
June 2019, the full version of the 2018-2019 Chairman’s Report is
available in our website:

Click here to view the full version

Hong Kong Exhibition Survey 2018
2018 HKECIA exhibition survey reflects strong foundation of Hong
Kong’s exhibition industry despite US-China trade war - HKECIA has
released the latest in its series of annual surveys of the exhibition
activities in Hong Kong, covering the calendar year 2018. The survey
results show that Hong Kong’s exhibition industry remains steady, in
terms of the number of “trade” and “trade & consumer” exhibitions,
with a slight decrease in the number of participants.
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HKECIA Education Fund
The HKECIA Education Fund has been set up with the aim of creating educational opportunities for Hong Kong young
talent in MICE study, thereby helping to raise the professional standards in the exhibition & convention industry.
The funds collected from sponsors is used to support educational opportunities including but not limited to:
• AFECA Asia MICE Youth Challenge
• Sustainable Booth Design Competition
The HKECIA Education Fund is built up through voluntary contributions from members. Sponsors of the Fund will be
acknowledged in the HKECIA website, social media platforms and at the HKECIA signature events. For detail, please
click here.
We look forward to our members’ support to help nurturing young talents in the MICE industry!

Major Past Events
HKECIA Conference on 6th June 2019
The HKECIA has brought to the members and guests another content-packed agenda in this year’s conference. We thank
all the speakers for the informative and insightful sharing.
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HKECIA 29th Annual Dinner on 6th June 2019
The dinner was successfully held at HKCEC on 6th June 2019. Mr. Edward Yau, Secretary for Commerce and Economic
Development of the HKSAR Government was Guest of Honor on that night. During the dinner, members and guests
enjoyed the music performance by the duo Victor and Bryan. They also had fun playing and watching the exciting
Pictionary game! We are glad that members and guests all had a great night with the industry friends. Special thanks to
the event sponsors, media partners and the Organising Committee for making this event successful!
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HKECIA & HKESA Global Exhibitions Day Friendly Football Match on 26th June 2019
Once again HKECIA and HKESA celebrated the Global Exhibitions Day by jointly organising the Global Exhibitions Day
Friendly Football Match. Congrats to the HKECIA team for winning this year and a BIG THANK YOU to our team players
who played hard in the match!

AFECA Asia MICE Youth Challenge 2019 – Hong Kong Preliminary Competition
7 teams of student from Hong Kong Institute of Vocational
Education, Hong Kong Polytechnic University (PolyU),
Hong Kong Community College, Chinese University of
Hong Kong (CUHK) and PolyU Speed have participated
in the Hong Kong Preliminary Competition of AFECA Asia
MICE Youth Challenge 2019. Two teams from PolyU and
CUHK has been selected and will be sponsored by the
HKECIA Education Fund to compete in AFECA Asia MICE
Youth Challenge on 10th October 2019 in Manila, the
Philippines. We wish them all good luck! Special thanks to
Cathay Pacific for sponsoring the round-trip flight tickets
to one of the teams!

Upcoming Events
6-9 Nov 2019

UFI Global Congress in Bangkok, Thailand

29 Nov 2019

HKECIA Annual Seminar cum Christmas Cocktail

Jan 2020

HKECIA Golf Day

More details will be announced in our website, stay tuned!

Call for Contributions to HKECIA Newsletter
HKECIA is seeking members’ contribution to the newsletter. Interested members please contact us at
enquiry@exhibitions.org.hk to submit articles or stories.
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Industry Sharing – What we learned
from the 2019 HKECIA Conference
From the potential of 5G to the glaring power of festivalisation, some key takeaways from the annual conference.
On June 6, event planners and marketers gathered at HKCEC to discuss two key issues confronting the industry: the role
of tech in creating smart events, and the ‘festivalisation’ of events. In many ways, the two are connected – the rise of AI
and cloud technologies helps streamline event logistics, allowing marketers and creatives to focus on user experience.

Smarter events are better events
Ian Chan, senior director of business development at
Tencent, believes that AI and cloud technologies could
“streamline the entire process, from drawing up marketing
collaterals and guest invitations to registration and postconference data analyses”.
In the future, guests will no longer need to dig up their
business cards but will instead have their faces scanned
at the registration desk. AI will able to able to perform

Beyond registration, facial recognition has the potential to engage audiences

simultaneous translation between any two languages.
Cloud solutions allow participants to live-stream entire
sessions while being in another part of the building.
Hosts will also be able to see their guests’ industries and
seniorities on their digital devices.

In the meantime, facial recognition tech allows for more interactive user experiences, said Chan. “Say, you have a lucky
draw. If your face pops up on the screen, then you’ve won!”
Today, the ubiquity of the mobile phones means brands are increasingly speaking to consumers through their pocket
screens. Yet, the idea of the screen shouldn’t be limited to mobile phones. Any surface can be turned into a ‘screen’,
said Justin Choy, MD of Creative Technology Hong Kong. One way of going ‘immersive’ is 3D production mapping,
which allows brands to wrap images on any surface, be it an opera house, postal house, shoe or airplane.
Choy also touts the rise of AR technologies. “With AR, you only need to point your camera to a product, and information
about that product will be generated in real-time,” he said.
Michelle Cao, founder of event photography company VPhoto, knows a thing or two about the current hunger for ‘real
time’. “First, you need quality,” said Cao. “Second, you need speed. If you get the image or video within five minutes
[of taking it], you’re more likely to post it. Third is convenience. Instead of emailing you the photos, VPhoto provides
you with a QR code to get the content.”
All of which, of course, relies on stable high-speed internet. At this point, the conversation quickly turned to the impact
of 5G on events. According to Choy, 5G will impact MICE events in two major ways – events can go ‘wireless’, and
live-streaming will no longer be bogged down by spotty connections.
But a bigger question confronting all marketers and event planners might be, are events still going to be important,
because one wants everyone to know that they’re out there networking, doing deals, and taking photos with pop stars,
or is everyone going to be participating in seminars and attending conferences in their own living rooms with their AR
head-sets?
Choy sees 5G as a motivating force. He said: “We have to take that extra step to make something really engaging,
immersive, and to do something that you literally can’t do in your living room.”
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Festivalisation as an entry point

Groups sat in circles of chairs suspended from the ceiling at the C2 conference

Sarah Williamson, VP, creative director at Jack Morton, believes the ‘festivalisation’ of events is good way to engage
audiences. She gives praise to C2 Montreal, a non-business-like business conference that’s blazing the trail for innovative
thinking about networking sessions. At that event, groups sat in circles of chairs suspended from the ceiling, and donned
umbrellas to walk under a canopy of fake rain.
“C2 really got me thinking: how can I make business more creative? Because it is,” she said. “[These days], audiences don’t
just sit in a dark room quietly. They want to be more involved. Nothing we do stays forever – it’s there for one day or one week
so we really need to make that impact.” She added that ideas need to be “simple, moving, original and effective”.
One effective way to capture jaded audiences is through music, according to Greg Crandall, director of brand engagement
at Pico+. “Music is a key point to Gen Z. According to Billboard, 32 million people went to at least one music festival [in the
United States],” he said.
He gives the example of HP’s activation at popular music festival Coachella this year where festival-goers watched a
360-degree music video for Rufus du Sol’s Underwater, created customised drawstring backpacks and listened to electronic
DJ sets.
In response to the question, ‘Where do you get the money to be creative?,’ Crandall says two things are key: relationships
and consistency. “Coachella started small, but it started growing because it has consistency. We ask ourselves, what kind of
things can we do that are clever, [gives the opportunity] for clients to build the relationships they need to, so they walk away
thinking they’d want to come back for the next one?”
One for event planners and marketers to ponder on.
Original article published in Campaign Asia:
https://www.campaignasia.com/article/what-we-learned-from-the-2019-hkecia-conference/452344
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